
Generational
marketing: 
Gen Z



Segmenting and targeting your markets by age
rather than other demographics such as gender,
location, or income is called generational
marketing. By understanding their motivations,
challenges, and habits, you can tailor your
content accordingly so it “speaks” to a specific
generation. 

Every consumer segmentation is an extensive task
for the marketing department. On top of many
methods and possible sub-groups, COVID has just
made segmentation more complicated. It impacted
every consumer generation, but with the right
knowledge, you can customize your marketing
efforts to make sure you’re capturing the attention
of Baby Boomers, Millennials, Gen Z, and Alpha. 

Overview



Gen Z

They challenge traditional views of family, work
environment, and education. 

However, COVID-19 has reshaped our social, political, and
economic aspects. 

This racially and ethnically diverse generation is focused on
achieving financial stability because of the uncertain future. 

born between 1996 - 2010

The generation Z was
brought up in a strong
economy with record-low
unemployment. 



This generation of influencers and
content creators wants to consume
content within their time on social media.
The key is knowing what type of content
they want to see on social platforms.

As the first generation of truly
digital natives, Gen Zers are
online all the time.

Gen Z Digital savviness



Only a quarter of Gen Z report that they can
comfortably cover their monthly living expenses,
and almost half (46%) say they live paycheck to
paycheck. 

To make ends meet, Gen Zers are getting creative.
Emerging financial technologies are popular with
Gen Z. 

According to Investopedia, about a quarter of Gen
Zers in our survey hold cryptocurrencies and
stocks, and one in 10 own NFTs. This generation is

particularly vulnerable to
financial anxiety. 

Gen Z Financial status

https://www.investopedia.com/generation-z-stepping-into-financial-independence-5224362


Like millennials, authenticity and "good
cause marketing" resonate with Gen Z.
This relates to their concern and
activism about the environmental
and social issues.

They rely heavily on reviews and
recommendations through social media
than other generations and engage with
brands that use engaging social selling
techniques. 

67% of Gen Zers believe
climate issue is a top priority
to ensure sustainable planet
for future generations.

Gen Z Marketing tactics



Try marketing strategies like
influencer marketing, reviews,

social selling, and advertising on
their favourite social media

platforms: TikTok and Instagram. 

How to appeal to 
Millennial consumers?

Obtain high performance of your
products or services. 

Gen Z likes consistency and stays loyal to
trustworthy brands. 

Gen Z gravitates toward video
content. They prefer viewing a
wide variety of brief, punchy

content over anything 
long-form.

Keep it short and sweet. 
Make interacting with your
brand fun but not tiresome. 



In any case, a generational marketing strategy should not be a company's sole approach to
segmenting an audience. At boobook, we believe in a segmentation approach beyond 
customers' age and the associated - somewhat stigmatizing - generational stamp. 

Additional customer segmentation factors, such as geography, income, interests, behaviours,
lifestyle-pattern, personal values, attitudes, consumption patterns, etc., are crucial attributes to
successful persona-based targeting. 

Like with everything in marketing, it's all about the context.  

Generational marketing matters,
but it's only a piece of the puzzle.

https://boobook.world/how-to-get-a-360-customer-view-through-segmentation-by-merging-different-data-sources/


Want to learn who your customers are
and develop products and

communication strategies that resonate
with your audience?

 
Reach out to our team! 

https://boobook.world/contact/

