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Covid-19 does not spell the end of bricks and
mortar
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CORONAVIRUS

Covid-19 caused a signi�cant uptick in online shopping during the pandemic as

consumers sought safer ways to buy necessities, but after the coronavirus crisis, UK

brands will see only a modest increase in online shopping, according to new research.

> While online shopping has gained traction during the pandemic, researchers say we
won’t see a permanent shift away from in-store shopping 
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Market research �rm Boobook interviewed 4,500 people in nine global markets, and

found that the pandemic will not cause a big permanent shift to online shopping.

Consumers in the UK only plan to increase the number of products bought online by 5%

post-Covid.

However, the research showed that other shopping behaviours could change

signi�cantly. For instance, consumers’ key drivers when making a purchase have been

altered by the pandemic, with many placing more importance on health and safety as

well as a brand’s ethics. Respondents said they’d be willing to pay 11.5% more per

product for a safe and healthy shopping environment, and 7% more for an ethical store

or brand.

Price also remains a key driver, especially as 45% of people in the UK have experienced a

pay cut due to Covid-19, and 38% said they have saved less or no money during the

pandemic. Of these, two-thirds plan to go out less, even after it’s safe to do so. More than

half will look for cheaper shops, while 51% will also switch from high quality to less

expensive options.

Even those who have increased their savings during the pandemic are going to be more

cautious about their spending in the coming months. A third said they will spend less on

non-essential products

Nicole Huyghe, founder and CEO at Boobook said: “The Covid-19 crisis has naturally had

a huge impact on many people’s �nances and shopping behaviours.”

But although some of these challenges will have a long-term impact, there are clear

opportunities for retailers. The key to making the best of the Covid situation, according

to Nicole, is ensuring your shop and products are aligned with what consumers will be

looking for in the months to come: a safer shopping environment, an ethical brand to get

behind, and a lower price point.

 

 

Share this article        

FREE DIGITAL COPY

Get Speciality Food magazine delivered to your inbox FREE

http://www.boobook.world/
https://www.facebook.com/sharer/sharer.php?u=https://www.specialityfoodmagazine.com/news/covid-19-does-not-spell-the-end-of-bricks-and-mortar&title=Covid-19%20does%20not%20spell%20the%20end%20of%20bricks%20and%20mortar
http://twitter.com/home?status=Covid-19%20does%20not%20spell%20the%20end%20of%20bricks%20and%20mortar+https://www.specialityfoodmagazine.com/news/covid-19-does-not-spell-the-end-of-bricks-and-mortar
https://www.linkedin.com/shareArticle?mini=true&url=https://www.specialityfoodmagazine.com/news/covid-19-does-not-spell-the-end-of-bricks-and-mortar&title=Covid-19%20does%20not%20spell%20the%20end%20of%20bricks%20and%20mortar&summary=Covid-19%20does%20not%20spell%20the%20end%20of%20bricks%20and%20mortar&source=LinkedIn
mailto:?subject=Covid-19%20does%20not%20spell%20the%20end%20of%20bricks%20and%20mortar&body=https://www.specialityfoodmagazine.com/news/covid-19-does-not-spell-the-end-of-bricks-and-mortar
https://sunvalleyrice.com/


05/11/2020 Covid-19 does not spell the end of bricks and mortar | News | Speciality Food Magazine

https://www.specialityfoodmagazine.com/news/covid-19-does-not-spell-the-end-of-bricks-and-mortar 3/5

GET YOUR FREE COPY

MORE LIKE THIS

Introducing Synergy: the new intelligence service for �ne food buyers

11 AUGUST 2020

The team at Speciality Food is launching a brand new content channel designed speci�cally for �ne

food buyers

Why the vegan-curious are driving meat-free sales

11 AUGUST 2020

Rachael Perrett looks at how demand from �exitarians is leading to a rise in sales and product

development in the sector

Roger Kerr, Organic Farmers & Growers: the future of UK food production systems

10 AUGUST 2020

‘UK food and farming has reached a tipping point’ was the conclusion from a recent live, online panel

discussion on the value of agroecological food production systems, hosted by the largest certi�er of

UK organic land, OF&G (Organic Farmers & Growers) and knowledge sharing platform, Agricology.

SIGN UP TO OUR NEWSLETTER

Get the latest news, views and expertise delivered to your inbox

Enter your email... GO

https://www.specialityfoodmagazine.com/subscribe/digital
https://www.specialityfoodmagazine.com/news/introducing-synergy-the-new-intelligence-service-for-fine-food-buyers
https://www.specialityfoodmagazine.com/food-and-drink/why-the-vegan-curious-are-driving-meat-free-sales
https://www.specialityfoodmagazine.com/industry/the-future-of-uk-food-production-systems
https://ofgorganic.org/
https://www.agricology.co.uk/about-us
https://googleads.g.doubleclick.net/pcs/click?xai=AKAOjsunCQZPYcUmsfOQRtOUGaTFYhhbk5uuuwfECMBAtZ5PJASogoVniOUWz3E0AoWkTpmfqgY5vFRicwMCbjypFO4OwziZeK6zgnN8PsT-8vrIdqWuIWXR1nN8G2oOs9ZdcojgME9thYEWG89N7EItbMvh4P_QqibCHRD0naFab6hUhWHf9DLJNMIB5Kv5E_RNYZme50pXl2Wkk5hWr1m7ldEUDZWzLawCvClhvCGBXqzePVIis7YDxIC55-RU1m1xvHCq2Gt0ft6RVq4RJWq3b4QmUVgJlMVAvw&sig=Cg0ArKJSzC66eMOSfodz&adurl=https://event.farmshopanddelishow.co.uk/live/en/page/home%3Futm_source%3DFSDA21%26utm_medium%3Donline%2520banners%26utm_campaign%3DSpec%2520online%2520banners%2520Nov%2520enter%26utm_content%3DSpeciality


05/11/2020 Covid-19 does not spell the end of bricks and mortar | News | Speciality Food Magazine

https://www.specialityfoodmagazine.com/news/covid-19-does-not-spell-the-end-of-bricks-and-mortar 4/5

Why sign up?

MUST READ THIS WEEK

View All News >

FOLLOW SPECIALITY FOOD

  

Could the second lockdown bring more panic buying?1
What does the second lockdown mean for the �ne food industry?2
The �ght over the future of Britain’s food standards rages on3
Zero waste retailers take to the road4
If you don’t stock vegan food yet, here’s why you should5

Subscribe for just £19.99/year or apply for 3 free issues

Print Edition >

FREE Digital Edition >

FREE Download >

GET A COPY

Home How To

News Sitemap

Product Finder Advertising

Directory Contact

Awards Privacy Policy

Terms & Conditions

QUICK LINKS

Interactive Map

DIRECTORY

Search by a location... 

https://www.specialityfoodmagazine.com/newsletter
https://www.specialityfoodmagazine.com/news
https://twitter.com/specialityfood
https://www.linkedin.com/company/speciality-food/
https://www.instagram.com/specialityfoodmagazine/
https://www.specialityfoodmagazine.com/news/could-a-second-lockdown-bring-more-panic-buying
https://www.specialityfoodmagazine.com/news/what-does-the-second-lockdown-mean-for-the-fine-food-industry
https://www.specialityfoodmagazine.com/news/fight-over-food-standards-rages-on
https://www.specialityfoodmagazine.com/news/zero-waste-retailers-take-to-the-road
https://www.specialityfoodmagazine.com/news/if-you-dont-stock-vegan-food-yet-heres-why-you-should
https://www.specialityfoodmagazine.com/subscribe
https://www.specialityfoodmagazine.com/subscribe
https://www.specialityfoodmagazine.com/subscribe
https://www.specialityfoodmagazine.com/issuedownload
https://www.specialityfoodmagazine.com/
https://www.specialityfoodmagazine.com/how-to
https://www.specialityfoodmagazine.com/news
https://www.specialityfoodmagazine.com/sitemap
https://www.specialityfoodmagazine.com/product-finder
https://www.specialityfoodmagazine.com/advertise
https://www.specialityfoodmagazine.com/directory
https://www.specialityfoodmagazine.com/contact
https://www.futurefoodawards.com/
https://www.aceville.com/privacy-policy/
https://www.aceville.com/terms-conditions
https://www.specialityfoodmagazine.com/map


05/11/2020 Covid-19 does not spell the end of bricks and mortar | News | Speciality Food Magazine

https://www.specialityfoodmagazine.com/news/covid-19-does-not-spell-the-end-of-bricks-and-mortar 5/5

Try it here >

COPYRIGHT © 2020 ACEVILLE PUBLICATIONS LTD

Aceville Publications Ltd is a company registered in England and Wales with the registration number 04109672.

Registered O�ce Address: 185 Fleet Street, London, England, EC4A 2HS 

Trading Address: 21/23 Phoenix Court Hawkins Road Colchester Essex CO2 8JY

https://www.specialityfoodmagazine.com/map

