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New research from data analytics �rm Boobook suggests that COVID-19 has led to a
signi�cant number of people in the UK and US saving more than they had previously
during the COVID-19 lockdown and the vast majority of those savers are taking stock and
reviewing their long terms savings.

Key �ndings of the study include:

Two thirds of people in the UK and US plan to review their savings and investments

in the next six months.
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Three in �ve in both the UK and US are planning on reviewing their �nancial

planning (setting goals for what they want to achieve for their money) in the next six

months.

A third of people in the UK and half in the US are planning on reviewing their

retirement plan in the next six months

1 in 5 people in the US and almost a third of those in the UK are saving more during

lockdown than they had previously done.

43% of people in the UK and 53% of those in the US are planning on keeping their

savings for long-term investments and retirement

 

With almost half of consumers in the UK and US having seen a pay cut due to situations
arising from the pandemic, society has been reminded about the unpredictable nature of
the world.

 This is leading many to re-evaluate their attitudes toward savings, spending and
investments over the course of the next six months. And while the pandemic has had a
signi�cant and negative impact across many sectors, the research shows it could
potentially spell a boom for the �nance industry.

The Boobook COVID-19 Study found that two-thirds of people in the UK and US are either
saving more or at least the same amount of money as they did prior to the pandemic.
For people that have seen a pay cut over the last few months, this �gure stands at 43%
for UK and 48% for US. This shows that this increase in savings is not just on the part of
those who have yet to be impacted by the virus.

But what is planned for those additional savings? Only a quarter of savers are planning
on spending that saved money in the next six months. 19% of people in the UK and 24%
in the US are planning on putting it a �nancial investment plan, and 40% in the UK and
29% in the US are planning on putting some, or all of it, into short term savings.

Of the study, Nicole Huyghe, founder and CEO at Boobook, said: “While many industries
have been badly hit by COVID-19, we may be entering a boom period for the �nancial
industry. However, it could also potentially signal a lot of churn within the sector; so,
companies with the best insight into their customers have a huge opportunity if they play
it right.”

The study was conducted in May 2020 on an online panel surveying 4,500 people in the
US, UK, France, Germany, Spain, Belgium, China, South Africa and Brazil.

 

Boobook uses data and analytics to help companies make decisions about their
customers.  www.boobook.world (https://linkprotect.cudasvc.com/url?
a=http%3a%2f%2fwww.boobook.world&c=E,1,IuI3IQkPX56YXLr_qFO_fVX1GMxnQ-
O7qkdkWoFcuTtqbwW9C87BA8Cczy4bJQXvEryPTCDd_T21lJPJFVFumyWcqCCeKhBlG
Vx6xGFR&typo=1)

https://at.naifa.org/tag/grow-your-business
https://at.naifa.org/tag/naifa
https://at.naifa.org/tag/people-news
https://at.naifa.org/tag/industry-news
https://at.naifa.org/tag/members
https://linkprotect.cudasvc.com/url?a=http%3a%2f%2fwww.boobook.world&c=E,1,IuI3IQkPX56YXLr_qFO_fVX1GMxnQ-O7qkdkWoFcuTtqbwW9C87BA8Cczy4bJQXvEryPTCDd_T21lJPJFVFumyWcqCCeKhBlGVx6xGFR&typo=1


/

MembershipPays (59) (https://at.naifa.org/tag/membershippays)

Sales (49) (https://at.naifa.org/tag/sales)

Protect Your Business (43) (https://at.naifa.org/tag/protect-your-business)

NAIFA CEO (42) (https://at.naifa.org/tag/naifa-ceo)

Press Release (19) (https://at.naifa.org/tag/press-release)

4under40 (18) (https://at.naifa.org/tag/4under40)

LIMRA (17) (https://at.naifa.org/tag/limra)

awards (16) (https://at.naifa.org/tag/awards)

Disability Insurance (15) (https://at.naifa.org/tag/disability-insurance)

LTCI (14) (https://at.naifa.org/tag/ltci)

Life Insurance Awareness Month (14) (https://at.naifa.org/tag/life-insurance-

awareness-month)

Member Spotlight (14) (https://at.naifa.org/tag/member-spotlight)

Life Insurance (13) (https://at.naifa.org/tag/life-insurance)

consumers (13) (https://at.naifa.org/tag/consumers)

�nance (13) (https://at.naifa.org/tag/�nance)

social media (13) (https://at.naifa.org/tag/social-media)

Voice of the Agent (10) (https://at.naifa.org/tag/voice-of-the-agent)

COVID-19 (9) (https://at.naifa.org/tag/covid-19)

leadership (9) (https://at.naifa.org/tag/leadership)

DIAM (8) (https://at.naifa.org/tag/diam)

LACP (8) (https://at.naifa.org/tag/lacp)

Retirement (8) (https://at.naifa.org/tag/retirement)

podcast (8) (https://at.naifa.org/tag/podcast)

Referrals (7) (https://at.naifa.org/tag/referrals)

Health Care (6) (https://at.naifa.org/tag/health-care)

Technology (6) (https://at.naifa.org/tag/technology)

small business (6) (https://at.naifa.org/tag/small-business)

Annuities (5) (https://at.naifa.org/tag/annuities)

Certi�cations & Designations (5) (https://at.naifa.org/tag/certi�cations-

designations)

Advisor Today (4) (https://at.naifa.org/tag/advisor-today)

Day on the Hill (4) (https://at.naifa.org/tag/day-on-the-hill)

Diversity & Inclusivity (4) (https://at.naifa.org/tag/diversity-inclusivity)

Financial Literacy (4) (https://at.naifa.org/tag/�nancial-literacy)

American College (3) (https://at.naifa.org/tag/american-college)

Award Winners (3) (https://at.naifa.org/tag/award-winners)

https://at.naifa.org/tag/membershippays
https://at.naifa.org/tag/sales
https://at.naifa.org/tag/protect-your-business
https://at.naifa.org/tag/naifa-ceo
https://at.naifa.org/tag/press-release
https://at.naifa.org/tag/4under40
https://at.naifa.org/tag/limra
https://at.naifa.org/tag/awards
https://at.naifa.org/tag/disability-insurance
https://at.naifa.org/tag/ltci
https://at.naifa.org/tag/life-insurance-awareness-month
https://at.naifa.org/tag/member-spotlight
https://at.naifa.org/tag/life-insurance
https://at.naifa.org/tag/consumers
https://at.naifa.org/tag/finance
https://at.naifa.org/tag/social-media
https://at.naifa.org/tag/voice-of-the-agent
https://at.naifa.org/tag/covid-19
https://at.naifa.org/tag/leadership
https://at.naifa.org/tag/diam
https://at.naifa.org/tag/lacp
https://at.naifa.org/tag/retirement
https://at.naifa.org/tag/podcast
https://at.naifa.org/tag/referrals
https://at.naifa.org/tag/health-care
https://at.naifa.org/tag/technology
https://at.naifa.org/tag/small-business
https://at.naifa.org/tag/annuities
https://at.naifa.org/tag/certifications-designations
https://at.naifa.org/tag/advisor-today
https://at.naifa.org/tag/day-on-the-hill
https://at.naifa.org/tag/diversity-inclusivity
https://at.naifa.org/tag/financial-literacy
https://at.naifa.org/tag/american-college
https://at.naifa.org/tag/award-winners


/

Financial Wellness (3) (https://at.naifa.org/tag/�nancial-wellness)

Leaders (3) (https://at.naifa.org/tag/leaders)

Talent Development Center (3) (https://at.naifa.org/tag/talent-development-

center)

Technology Tools (3) (https://at.naifa.org/tag/technology-tools)

Young Advisors Team (YAT) (3) (https://at.naifa.org/tag/young-advisors-team-yat)

life happens (3) (https://at.naifa.org/tag/life-happens)

Education (2) (https://at.naifa.org/tag/education)

Financial Planning (2) (https://at.naifa.org/tag/�nancial-planning)

Limited & Extended Care Planning Center (2) (https://at.naifa.org/tag/limited-

extended-care-planning-center)

Long Term Care (2) (https://at.naifa.org/tag/long-term-care)

MDRT (2) (https://at.naifa.org/tag/mdrt)

NAIFA Events (2) (https://at.naifa.org/tag/naifa-events)

NAIFA Live (2) (https://at.naifa.org/tag/naifa-live)

Practice Management (2) (https://at.naifa.org/tag/practice-management)

Research (2) (https://at.naifa.org/tag/research)

YAT (2) (https://at.naifa.org/tag/yat)  AARP (1) (https://at.naifa.org/tag/aarp)

Annuity Awareness Month (1) (https://at.naifa.org/tag/annuity-awareness-month)

CLTC (1) (https://at.naifa.org/tag/cltc)

Financial Security (1) (https://at.naifa.org/tag/�nancial-security)

Financial Security Alliance (1) (https://at.naifa.org/tag/�nancial-security-alliance)

Future Leaders (1) (https://at.naifa.org/tag/future-leaders)

Industry Ambassador Program (1) (https://at.naifa.org/tag/industry-ambassador-

program)

Life Insurance w LTC Rider (1) (https://at.naifa.org/tag/life-insurance-w-ltc-rider)

Limited Care (1) (https://at.naifa.org/tag/limited-care)

Medicare (1) (https://at.naifa.org/tag/medicare)

P+P Conference (1) (https://at.naifa.org/tag/pp-conference)

Performance + Purpose Conference (1) (https://at.naifa.org/tag/performance-

purpose-conference)

Prospecting (1) (https://at.naifa.org/tag/prospecting)

Research/Trends (1) (https://at.naifa.org/tag/research-trends)

Retirement Planning (1) (https://at.naifa.org/tag/retirement-planning)

Reverse Mortgages (1) (https://at.naifa.org/tag/reverse-mortgages)

Running Your Practice (1) (https://at.naifa.org/tag/running-your-practice)

Security (1) (https://at.naifa.org/tag/security)

Seniors (1) (https://at.naifa.org/tag/seniors)

https://at.naifa.org/tag/financial-wellness
https://at.naifa.org/tag/leaders
https://at.naifa.org/tag/talent-development-center
https://at.naifa.org/tag/technology-tools
https://at.naifa.org/tag/young-advisors-team-yat
https://at.naifa.org/tag/life-happens
https://at.naifa.org/tag/education
https://at.naifa.org/tag/financial-planning
https://at.naifa.org/tag/limited-extended-care-planning-center
https://at.naifa.org/tag/long-term-care
https://at.naifa.org/tag/mdrt
https://at.naifa.org/tag/naifa-events
https://at.naifa.org/tag/naifa-live
https://at.naifa.org/tag/practice-management
https://at.naifa.org/tag/research
https://at.naifa.org/tag/yat
https://at.naifa.org/tag/aarp
https://at.naifa.org/tag/annuity-awareness-month
https://at.naifa.org/tag/cltc
https://at.naifa.org/tag/financial-security
https://at.naifa.org/tag/financial-security-alliance
https://at.naifa.org/tag/future-leaders
https://at.naifa.org/tag/industry-ambassador-program
https://at.naifa.org/tag/life-insurance-w-ltc-rider
https://at.naifa.org/tag/limited-care
https://at.naifa.org/tag/medicare
https://at.naifa.org/tag/pp-conference
https://at.naifa.org/tag/performance-purpose-conference
https://at.naifa.org/tag/prospecting
https://at.naifa.org/tag/research-trends
https://at.naifa.org/tag/retirement-planning
https://at.naifa.org/tag/reverse-mortgages
https://at.naifa.org/tag/running-your-practice
https://at.naifa.org/tag/security
https://at.naifa.org/tag/seniors


/

  PREVIOUS POST (/CONSUMERS-DEFINE-WEALTH-
AS-PUTTING-FAMILIES-FIRST)

CONSUMERS DEFINE WEALTH AS PUTTING
FAMILIES FIRST (/CONSUMERS-DEFINE-WEALTH-
AS-PUTTING-FAMILIES-FIRST)

NEXT POST   (/JON-VOEGELE-OFFERS-LTC-INSIGHTS-
IN-FORBES-ARTICLE)

JON VOEGELE OFFERS LTC INSIGHTS IN FORBES
ARTICLE (/JON-VOEGELE-OFFERS-LTC-INSIGHTS-

IN-FORBES-ARTICLE)

State Advocacy (1) (https://at.naifa.org/tag/state-advocacy)

Time Management (1) (https://at.naifa.org/tag/time-management)

Volunteers (1) (https://at.naifa.org/tag/volunteers)

conference (1) (https://at.naifa.org/tag/conference)

estate planning (1) (https://at.naifa.org/tag/estate-planning)

investing (1) (https://at.naifa.org/tag/investing)

survey (1) (https://at.naifa.org/tag/survey)

taxes (1) (https://at.naifa.org/tag/taxes)

THANK YOU TO  
OUR ADVERTISERS

← →

• • • •

 

https://at.naifa.org/consumers-define-wealth-as-putting-families-first
https://at.naifa.org/consumers-define-wealth-as-putting-families-first
https://at.naifa.org/jon-voegele-offers-ltc-insights-in-forbes-article
https://at.naifa.org/jon-voegele-offers-ltc-insights-in-forbes-article
https://at.naifa.org/tag/state-advocacy
https://at.naifa.org/tag/time-management
https://at.naifa.org/tag/volunteers
https://at.naifa.org/tag/conference
https://at.naifa.org/tag/estate-planning
https://at.naifa.org/tag/investing
https://at.naifa.org/tag/survey
https://at.naifa.org/tag/taxes
https://at.naifa.org/consumers-define-wealth-as-putting-families-first
https://at.naifa.org/jon-voegele-offers-ltc-insights-in-forbes-article


/

SUBSCRIBE FOR UPDATES

SUBMIT

EMAIL*

HOW FREQUENTLY DO YOU WISH TO RECEIVE NEW CONTENT
UPDATES? 

INSTANT DAILY WEEKLY MONTHLY

 





 (https://www.facebook.com/naifanational)   (https://twitter.com/naifa)   (https://www.instagram.com/onenaifa/)  
(https://www.linkedin.com/company/naifa)   (https://www.youtube.com/user/naifavideo)

Legal & Privacy (https://www.naifa.org/legal/privacy-policy-use-of-data)

https://googleads.g.doubleclick.net/pcs/click?xai=AKAOjssGFBQvcjIaRUbFqsYCshA6XtDUXahHQYSKr3tz92Nrv97TDBWoCMvHa8qvHZzMPvNG8O9wHVQXv2BSMm3-mvcr8ABI-iZPuhB0heLz_ciWLxJlKp8IRX5Qa3cQNHLknFdmd04QsMoLm0zu6nvkEHxl5X1TkuiZJpWTpCcxXIxLXeU_JQhcxC5RjQ4O7D6sYl5MHuQzZfTRhTVUMkr3GbvsrB_TtLMJKt6hvutx0pZMo_dBqYr7w_W_qmX0F6QMQuMcpW3C7O7H_1lYiOnR4x3GTTYbVYK9x72OvNpkMzw&sig=Cg0ArKJSzKE5noo8Cwi9&adurl=https://join.mdrt.org/%3Futm_campaign%3DRecruitment%26utm_medium%3Ddisplay%26utm_source%3DAdvisorToday%26utm_content%3D300x600%26utm_term%3D
https://www.facebook.com/naifanational
https://twitter.com/naifa
https://www.instagram.com/onenaifa/
https://www.linkedin.com/company/naifa
https://www.youtube.com/user/naifavideo
https://www.naifa.org/
https://www.naifa.org/legal/privacy-policy-use-of-data


/

 (//www.naifa.org)

Copyright © 2020 NAIFA

https://www.naifa.org/

